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catars and Coaches:

s Milk Processors (the folks who bring you the “got milk™ and Milk Mustache ads) and USA TODAY are
’imng you the 8th annual “Scholar Athlete Milk Mustache of the Year” (SAMMY 2005) Award Program.

ous years, the program is joined by four education partners: the American Association of School
ors, the National Association of Sport and Physical Education, the American School Counselor Association
ational School Public Relations Association.

e of the SAMMY 2005 Award Program is to recognize outstanding scholar athletes in grade 12 from high
ughout the contiguous United States. An athlete from your high school could be one of the 25 winners who
ive the following:

A 87500 college scholarship from Milk

An invitation for winners, parents and/or guardians to attend a SAMMY 2005 weekend at the
Disney World Complex in Orlando, FL scheduled for June 24-26, 2003

An opportunity to be pictured in a special congratulatory Milk Mustache ad in a June 2005
edition of USA TODAY and other national magazines

vountil March 4, 2005, teachers, coaches, principals, guidance counselors, athletic directors, parents, and
‘encouraged to nominate a student athlete for the SAMMY 2005 Award. Additionally, all high school seniors
and encouraged to nominate themselves for the SAMMY 20035 Award.

the nominees will be based on five criteria: academic performance (35%), athletic excellence (35%),
up (15%). community service (10%) and milk experience (5%). Preliminary judging will be conducted by a
group of educators and coaches who will select 75 finalists, A panel of celebrity athletes from the Milk
campaign will then choose the twenty-five (25) winners.

d in this packet are a poster for placement in your school and a SAMMY PR kit with step-by-step instructions for
publicity exposure for your school and top athletes.

: SAMMY 2005 applications will only be accepted online at www.whymilk.com until March 4, 2005,
rules visit www.whymilk.com

¥ou in advance for your participation in this exciting program. We look forward to your support and
and kindly ask your assistance in generating nominations. If you have any questions about the SAMMY
please visit us at www.whymilk.com

y
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Kurt Graetzer Melissa Snyder
Chief Executive Officer Vice President
Milk Processor Education Program USA TODAY

k out the 25 SAMMY 2004 winners — a copy of the winners’ ad is included in this package.



Section One:
Communicating SAMMY,
Promoting Your School

The Scholar Athlete Milk Mustache of the Year (SAMMY) Award
Program provides high school scholar athletes in grade |2 with the
opportunity to earn college scholarships. But it also gives schools the
chance to demonstrate their successes to the community. The latter
comes when educators take advantage of the public relations
opportunities with SAMMY. Plus, promoting school nominees from
this year’s program helps to alert potential nominees to the
opportunity for future years.

The purpose of this booklet is to provide ideas and sample
materials to create awareness of SAMMY among scholar athletes and
the people closest to them,and to demonstrate the success stories in
our schools. Educators should be able to easily adapt these materials
to build powerful communication programs.

Creating Awareness Among Scholar Athletes
Obviously, students must know about SAMMY before they can

When Your Nominees Are Known

Your school’s nominee(s) are examples of what's right with
education. They have succeeded in academics, athletics, service and
citizenship. There are numerous ways recommended in this booklet
to demonstrate to your community their achievements.

Using This Booklet

When your school becomes involved in SAMMY, find someone to
be in charge of the public relations aspect and give him or her a copy
of this booklet. That might be a teacher, coach, parent volunteer, or
even your high school journalism class. Encourage them to review all
the ideas and sample materials with this question in mind: Which of
these ideas can work for us? Then adapt the appropriate items and
implement them.

Help From the District Office

Many school districts have a public relations professional on staff
who can assist with these activities. Find out if your district does and
set up a meeting to discuss SAMMY. That individual most likely is
involved in publications,VVeb sites and works with the news media.

annlv Thev are valir mnetr imnartant andience in the nomination
the school that have helped.

.- ~__d religious leaders. Any of them might alert a potental
national winner to SAMMY or nominate a scholar athlete.




* Promote SAMMY on your school’s video message
board or marquee board.

Section Two:
ideas That Can Work for You

* Promote SAMMY at assemblies.

There are numerous communication ideas that can be effective in

promoting SAMMY. These suggestions are broken down into three

phases: Gaining Nominees, Recognizing School Nominees, Recognizing
Regional Finalists or National VWinners.

* Inform student council and club officers and urge them
to share the information.

* Urge coaches to promote the program at initial

S : meetings with athletes.
Gaining Nominees

« Alert teachers, principals, guidance counselors, Recognizing School Nominees
coaches and other school personnel about SAMMY at
a staff meeting; encourage them to nominate students

and tell students about the program.

* Adapt the sample news release and distribute it to all
news media serving your community, especially
newspapers and radio stations.

* Make frequent announcements over your public

e Offer the news release to any organization in
address system (samples enclosed). IS

your community that is concerned with youth

» Urge your school newspaper staff to run an article and publishes a newsletter.

about SAMMY (sample enclosed).

* Adapt the newsletter article for your school

* Run an article in your school newsletter, PTA/PTSA
newsletter, and booster club newsletters
(sample enclosed).

Write a letter or make a phone call to community
members who deal with students, i.e., religious leaders,

newsletter and school system newsletter. Also, include
it on Web sites. Ask your PTA/PTSA, booster clubs and

other parent groups to include it in their newsletters.

* Take your nominees to a civic club meeting and

introduce them to these community leaders, i.e.,

Boys and Girls Club personnel, Scout leaders, etc. Kiwanis, Rotary, Women’s Guild, etc.

k an article in any publications they may have. ol :
BEsKana Y P e  Seek recognition at a school board meeting.

 Ask the newspaper staff to run the sample

: * Ask the school newspaper staff to use the
advertisement on the program.

sample news release or run a longer feature on

* Hang the poster in a prominent location for students your nominees.

to see. : .
* Include your nominees in the school's awards assembly

» Talk about SAMMY at PTA/PTSA meetings, back-to- and similar events.
school nights, new parent meetings, booster club

: : * Recognize the nominee(s) over the public
meetings, and other parent gatherings.

address system (sample script enclosed).

* Feature a photo of your nominees in
the school yearbook.

Recognizing Regional Finalists,
National Winners

If one of your students is a regional finalist or
national winner, much of the publicity will be
handled by the program. However, review the
ideas above and determine whether any of them
should be repeated with the additional honor.
Also, look for ads recognizing the winners in

publications such as USA TODAY and display

those ads in your school.

i



Section Three:
Samples That You Can Use

All samples in this section should be reviewed carefully and adapted
so they work well for your school. Do not be afraid to make changes.
Anything that you must change appears in boldface type.

In using the news releases, consider these guidelines:

* Make quality copies on your school letterhead and
fax, mail, or deliver the release to daily and weekly
newspapers and radio stations in your community.
Disseminate the release to all media at the same time,
SO you are not accused of playing favorites.

* Newspapers have a unique style. For example,
months are abbreviated when used in a complete
date, but spelled out when standing alone. Titles are
capitalized if used before a person’s name and lower-
case if following a name.These samples are written in
that style. If you have questions about newspaper
style, refer to the Associated Press Stylebook, which
should be available in your local library.

* Be sure to have a contact name (your name) and
phone number for further information. If a reporter
likes your story but has one question, having this
information could mean the difference between
publication and the trash can. Usually, the contact
information appears at the top of the release.

* Releases should be double-spaced (the samples are
single-spaced to save space). This allows reporters to
make changes and notes on the release; plus, it’s easier
to read.

* Use an individual's first and last names (middle initial if
desired) the first time that individual is mentioned and
only the last name with each subsequent mention.

* If the release is more than one page, each page except
the last one should have “more” centered at the
bottom. This indicates there’s more to the release.

* Use either of the following symbols at the end
of the story: |

R -30-

Sample PA Announcements

(There are two announcements here to alert people to the program
and one to recognize school nominees.)

PA Announcement #1

Scholarships of $7,500 await 25 outstanding scholar athletes in
grade |2 nationwide. If you are a star both in the classroom and on
the field, the Scholar Athlete Milk Mustache of the Year Award

Program may be for you.To find out more, go to www.whymilk.com.
Deadline is March 4, 2005.

PA Announcement #2

Would you like to see your photo in a national publication? That
honor awaits 25 of the nation’s top high school scholar athletes in
grade |2 in this year’s Scholar Athlete Milk Mustache of the Year
Award Program. Also the 25 outstanding scholar athletes will each

receive a $7,500 college scholarship. To find out more, go to the Milk
WVeb site at www.whymilk.com.

PA Announcement #3 (To recognize school nominees)

Congratulations to senior Student’s Name for being named
Sunnyside High’s Scholar Athlete Milk Mustache of the Year Award
Program nominee. Name has
excelled in varsity soccer and
basketball and maintained a 3.75 &

gpa. Name will now compete in
regional competition.




Sample News Release
on School Nominees

(This release can be adapted if a school has a regional winner.)

Don Ferguson, senior, Sunnyside High School, has been
nominated as an outstanding scholar athlete in the 2005 Scholar
Athlete Milk Mustache of the Year Award Program. He will now
compete in regional and national competition.

This is the eighth year of the SAMMY program, developed
by the Milk Industry to promote education as well as good
health. The calcium in milk is important for teens to help bones
grow strong during their formative years. Plus, the total nutrient
package of milk provides 9 essential nutrients for active teens.

Twenty-five national winners will each receive a $7,500 college
scholarship,an all expense paid trip to a national recognition dinner,
and coverage in a number of national publications. The program is
sponsored by America’s Milk Processors and USATODAY.

“We are extremely proud of Don,” said Principal Jane Smith
or other appropriate school official. “He has not only
excelled in academics and athletics, he has also been a school
leader and very involved in community service. Don is a role
model for all teens.”

Ferguson has played varsity football for three years and
was team captain and an all-=conference performer this
year, a two-year starter on the varsity basketball team, and a
distance runner on the track team. He also has maintained a
3.98 grade point average and is president of the school’s
National Honor Society chapter.

Sample Newsletter Article

Sunnyside High School congratulates Seniors Don
Ferguson and Christine Cafferelli who recently were
nominated to participate in the Scholar Athlete Milk
Mustache of the Year Award Program. The program is
designed to recognize students who are outstanding
scholars and athletes and who also demonstrate leadership
skills and are involved in community service.

Sample Ad-Ready to use

Scholar Athlete Milk
Mustache of the Year Award

I For complete rules, information and to fill out an
online application form, please visit

www.whymilk.com

§ SAMMY
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winmiers., SAMFTT H004 recomnizes outsmnding schobr
athletes in grade 12 from high schooks throughout
the contiguous Uinited Staites.

Judging & bated on academic performance, athlatic
exceliance, leadership and ity Service.
A panel of celebrity judges from the Milk
Mustache Campaign—pictured to the right -
chose dhe owenty-five [25) winners.

Each scholar athlere receives a 37,500 college
schodurship, an iInvicuton o atend an asvards
woekend ot Disnoy's Wide World of Sports*
Comples, and the opportunity to be pictursd
in national including UISA TODAY
and other natlonal magazines.

America’s Dairy Farmers and Mk Processors
wbe these outstanding wchabr athletes and look
forward to intmoducing the SAMPMTY 2005
WINNGTS NEXT yEan
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